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FOREWORD 


To The “Studio” Camera Art Series 


Photography is now an integral part of the usual life of the community. 
It plays an important rôle in education, entertainment and propaganda ; it is 
the popular hobby of millions, and the profession of a very large and growing 
number of experts. In the commercial sphere it is responsible for an 
imposing volume of trade, and it provides employment for many thousands 


of people. 


Improvements in cameras, accessories and materials, and experience in 
their capacity has opened the field for the photographer enormously, and it 
has now reached a standard of excellence, where the art of the photographer 
himself, in his vision, the selection of his viewpoint, and his appreciation 
of form, composition, the value of tones, and the play of light and shade, 
plays an important part in his chances of success in an interesting and exacting 


career. 


Most professional photographers of to-day are specialists, and for many 
of them knowledge of another profession is almost vital. The news photo- 
grapher must certainly be a journalist, the commercial photographer must 
most essentially have advertising sense, the portrait photographer needs to 
be something of a psychologist, the scientific photographer, needless to say, 
is not of much use without more than a nodding acquaintance with his 
subject, whether he is doing photo-micrography, X-ray or straight 


photography. 
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The purpose of this series of books is to pay homage to the experts by 
showing the very high quality which is being achieved all over the world 
by leading photographers in various spheres ; to provide for everybody 
an opportunity to study at leisure the boundless wealth and infinite 
variety of examples of beauty to be found in nature and art, and particularly 
in the case of this volume, to provide inspiration to amateur and 


professional photographers. 


THE EDITOR. 
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BE SCOPE OF 
PHOTOGRAPHY 
FOR COMMERCE 


by WALTER NURNBERG 


Photography to-day is a joy for millions, it is a profession for thousands 
and a revelation for a few. The number of users of photography is growing. 
Commercial photography is wanted by more and more advertisers every day. 


| think that the book you will look at in a moment will have its greatest 
importance to enthusiastic photographers and to users of photography, and 
| feel that here we professional photographers have to thank the publishers 
for making a record of our work in book form, especially as it is the fate of 
our efforts in commercial photography to be doomed to be quickly forgotten. 
But a book like this is not produced in order that we photographers may 
pat ourselves on the back and say ** Look at the lovely work we have done.” 
No ; a book like this is a challenge to us. It shows us how far we have 
advanced and where we stand, and the challenge we ask ourselves is : 
“where have we to go now?” 


After looking through the pictures | think we can safely admit that, seen 
from a technical point of view, our work (and by “our ” work | mean the 
work of us photographers) has reached a good standard. We can almost 
say that the technical problems in black-and-white photography have been 
fully absorbed and mastered. Does this mean that we are at the end of 
our knowledge, that there is nothing else to do, nothing different from 
what we are doing now ? 
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My considered opinion is—even taking our good technical standard into 
account —that the real work in the photographic field has still to be done ! 
Only just now are we outgrowing the mechanisation of our medium. | 
feel that photography can have its place as a work of culture and as a 
work of art. 


But art is not produced by technical perfection alone, not only the outcome 
of mastered skill. Art is not primarily esthetic form, because beauty solely 
for its own sake is not sufficient. Having this knowledge in our possession 
we know how we ought to proceed. The general tendency is a spiritual- 
isation of our profession. 


Art expresses itself, as we know, in many different forms : poetry, music, 
painting and sculpture. But poetry, music, etc., are not art in themselves 
but merely media, and these media are the means used by a master for 
self expression. Proceeding along these lines we must admit to ourselves 
that the development of photography to which we all want to contribute, 
depends mainly on the development of our enthusiasm and in a better 
ability to feel, and then to express what we feel. 


Art has always been produced because of an urge. It has always been 
at its best, when it was bound up with the inspired fundamentals of our 
inner self which had to be expressed. | think it is ungestionable that every 
human effort, and especially art, which detaches itself from nature and the 
natural cannot live. 


Art has never been solely created by material reasons alone. To-day we 
live in а period when we have educated ourselves to see a “ masterpiece ” 
every few minutes. We are liable to call things art just because they are 
done by some kind of artistic medium and not for their real value, and | 
must admit that this is difficult to comprehend. There is quite obviously, 
for instance, no such thing as Commercial Art ; it can only be art or not 
art applied for commerce. But to be this applied art it has first of all to 
spring from the true creative roots. 


Do not misunderstand me. | do not mean to say by all this that we have 
always to produce art in photography to do something worth while, or to 
have justification for our profession. Not at all. Art is not always wanted, 
and there are so many branches of photography where a work of art would 
be a definite hindrance in view of the specific and limited purposes of its 
use. But the reason | raise these questions is that there are still so many 
unexploited fields, and because in some of the exploited branches of 
photography stagnation seems to be imminent. 


We have not necessarily to explore different subjects. We have not to 
try out our energies in new technical playgrounds. But we have to 
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demechanise our thoughts. | am appealing to those few people who are 
enthusiasts and who really want to create. 


| am sure some of my readers will think that what | say is quite nice and 
good, but would such considerations help for instance to better sales of a 
certain product ? The logical answer in my opinion is definitely in the 
affirmative. Why do we still see so many photographs in the advertising 
spaces of the daily press which do just illustrate a certain piece of copy 
somehow, but which lack that driving force of conviction which makes 
an advertisement a real success ? It is nine times out of ten because of a 
deficiency in the producer to realise and feel things personally. It is because 
we are coming to a frightening standardisation of conceptions, into a labelling 
of everything we do. It is the result of the over-estimation of our 
intellectual powers. 


We love our developed intellect, we are proud of our ability to reason 
things out. But this tendency to put laurels around our shoulders for 
things which should be natural to us as human beings, keeps us so busy 
that we have no time left and no energy to find our true feelings and 
intelligence. For this reason it is easy to understand why there are still 
so many people who are so disproportionately proud of their technical abilities. 
| feel, to speak in a paradox, that we must know our technique so well 
that we are able to forget that we know it. As our technique becomes 
more subconscious, the greater will be its help in creative work. 


As in creation itself, feeling and masterly skill must be linked and woven 
together into one unit, the skill in a secondary and subordinate position as 
a subconscious means of expression. The most important thing for us to 
remember is that our great possibilities of light and shade are not degraded 
into a cheap spectacularism. Too often the most weighty questions of 
expression and form have been turned into mere problems of zstheticism, 
or worse—into stunts. To bring this discussion down to earth, and standing 
on a practical basis, let us say that we want to illustrate an everyday 
occurrence for an advertisement. 


For instance, a child who is drinking, or a woman who is carrying a shopping 
basket. Anyone will admit that these things are of no problematical 
importance whatsoever, and | think that they are just the kind of simple 
everyday subjects which can be improved. One has only to refrain from 
the joy and pleasure in labels ! Avoid labelled expressions, avoid labelled 
actions ! Let us try to influence our models who work for us, in a more 
human way. Let them be natural human beings and not only advertisement 
figures. And what is more, let us be natural ourselves. We have to get 
away from the idea that every woman who is going shopping has exactly 
the same reactions when she has bought something nice. Remember that 
every child enjoys its drink in its own individual way, that every man who 
smokes his cigarette enjoys it in a different way from his fellow men. 
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Mankind is not mass-produced, and for this reason its feelings are not 
mass-produced. We must not standardise, but bring our lighting, camera 
angle and composition into harmony with our subject. Harmony is always 
something quite natural and not constructed on an analytical basis alone. 
To achieve this we must be prepared ourselves to have the true feelings 
and emotions, and to get instinctive contact with that certain type of person 
which we wish to portray. We must always be ready to receive impressions, 
always ready to be influenced by everything around us, and at the same 
time to have the strictest discipline in technique and every other aspect, 
to safeguard our spontaneity. To make something really good out of the 
most ordinary and everyday subject, it is always necessary to have two 
things: flawless analysis and technique, and its antithesis: our ever- 
spontaneous emotional attitude. 


Many years of experiment are behind us. We have absorbed and tried 
out the different photographic printing processes from the straight contact 
to the most complicated bromoil prints. And now, having lost and found 
ourselves in the alluring maze of technique we can firmly repudiate the 
thesis that art in photography can only be produced by the different and 
individual positive processes and retouching acrobatics. The time for 
out-of-focus-effects and painting imitations has gone. We photographers 
have not any more the ambition to imitate painting techniques and to waste 
our energy in pitiful attempts to get our '' inspirations ’’ for composition 
and form from the laws of impressionistic painting. This crawling around 
the borderland of painting was the reason for the loss of prestige which 
photography, as an art, had to sustain. We are to-day—and | say this 
here with all deliberation—no longer in competition with the graphic arts. 


We have tried to find a legitimation for our work. We have lost the 
belief in the objectivity of the lens, and know now that we have first of all 
to find our own subjective point of view in order to bring it into harmony 
with the kind and structure of our object. Photographers of to-day and 
to-morrow no longer merely want to reproduce, but to form and to 
mould. 


| know only too well the limitations of the photographic medium, the 
divergence between the eye and the lens, our certain dependency on the 
subject matter. But these limits are no restrictions. They are only the 
boundaries, are only the signposts to show us how far we can go in 
technical respect. 


If we commercial photographers want to make headway, develop our 
possibilities, and with this, our endeavour to bring the standard of photo- 
graphic advertising illustration to a higher level, we ourselves need help. 
We need the co-operation of those people who are supposed to give us 
our livelihood : the advertisers and their agents. They, too, must realise 
that photography has its individual and self-contained means of expression ; 
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that the rules which hold good for drawing and painting do not necessarily 
apply to photography. For this reason it is only too necessary that our 
clients whom we want to serve well, try to visualise the ideas which they want 
afterwards illustrated in a photographic form ; that means in such a way 
which is predestined for the photographic medium. 


The client, | think, can trust us. | believe that the good photographer 
has collected enough experience to know if a certain subject is really suitable 
for a photographic treatment or not. 


It has been said many times before that the greatest value of photography 
in respect of salesmanship lies in the fact that it conveys to the spectator a 
certain impression of truthfulness. Unfortunately this strong and natural 
salesweapon has been softened to a great extent in the last few years. This 
happened because of the tendency to create characters which were not true 
in themselves. It was because—as | have said above—type-labels were 
invented and reproduced instead of individuality, and therefore real human 
contact. 


| want to repeat that surely it is the greatest ambition of every good 
commercial photographer to serve his clients as well as he possibly can. 
He will be always willing to try to interpret as truly as possible the intentions 
of his client. He knows exactly that what is wanted from him is a translation, 
but not a transformation, of the ideas of the visualiser. But we can only 
succeed in doing something worthwhile, something really striking and 
individual, if the clients’ conceptions are not merely standardised brain- 
products, but ideas, lifelike and near to our natural human instincts. 


That does not mean that a photograph should only present those ideas 
in a naturalistic form. | think that most of my readers will agree with me 
that this would mean a degradation and pruning of photography. We will 
find very often that photography gets to the greatest heights when used in 
an expressionistic way. But we have at the same time to admit that for 
a direct appeal, which is so often necessary in advertising, a realistic or 
naturalistic approach has greater practical merits. 


But just this naturalistic treatment demands from us the greatest care 
in order that we handle our everyday subjects with all the subtlety we can 
command. We must not get crude in our wish to be direct, get blunt and 
harsh in our endeavour to convince. It is perhaps one purpose of art to 
idealise and glorify just the mundane things connected with our lives, and we 
shall defeat our own ends if—by crudeness and lack of instinct—we lower 
the means for elation down to the level of cheap commercialism. 


Therefore let us ask those readers whose job it is to buy photographs 
to help us photographers by keeping up their own enthusiasm for good 
and inspired craftsmanship. | am sure we shall always try to do our best 


as long as we can feel that those for whom we do our work appreciate 
our efforts. 
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The pictures you will look at in a moment (or at which you have already 
looked) are the best proof for the theories and necessities laid down in 
these lines. You will not see a collection of prints specially chosen to 
illustrate a certain point of view. There is no attempt on the side of the 
publishers to convince you that the pictures reproduced in this book represent 
necessarily the best work of each individual photographer. You shall not 
be told that the photographs are prototypes of what should be done or 
what would be desirable. But just because this book has humble ambitions, 
just because it does not want to be more than an anthology it will, | know, 
be of the greatest value to the readers. 


Most of the pictures in front of you have been commissioned by advertisers 
and have been used in international advertising. We have a collection of 
nearly every subject, and you will see for yourself how differently everyone 
of us photographers sees a similar object. You will realise our shortcomings, 
but you will also recognise our further possibilities. And this is good. 


We, ourselves, know that we are on the right way, but we have not the 
ambition to boast with our pictures in this book, | am sure. We do not 
try to convey to you the impression that we are striving—in the fervour of 
our professional idealism—to produce “interesting '" photographs. The 
serious worker knows only too well that it is just that “ interesting ”” 
photograph which is always suspicious. We are not any more degrading 
our profession by trying to bluff the public with unsuitable and extravagant 
effects which no longer have any connection with the main issue. This 
tendency for the cheap and spectacular is only too often merely a cloak to 
hide our deficiency for true feeling and the ability to transform. A good 
commercial photographer must have a strong wish for truthfulness. But 
this truthfulness does not mean lack of feeling for individuality. It is a 
truthfulness of heart and not of constructive intellect. 


A great part of this book consists of still-life pictures. And in still-life 
photography the right attitude to the object is indispensable. Here we 
have to watch ourselves more than anywhere else that we are not tempted 
by the so-called “graphic” charm of our composition. We, including 
also those who commission this kind of work, have to find a personal attitude 
towards those inanimate objects of our everyday life. 


We have, and this holds good for all photography, to take nothing for 
granted. We have to learn to assimilate ourselves every time afresh with 
those cinderella objects of our humdrum life. Only then, we will be able 
to keep ourselves young. And this retaining of our expectancy and our 
ability to be thrilled just by the simplest things is in all art and every human 
production the solution of most problems. This youthfulness is the magic 
word, the open sesame which we so badly need in this age of mechanisation 
and sophisticated superficiality. 


14 


Arxiu Municipal de Girona 


Youthfulness of our hearts combined with a ripened and quiet intellect 
is our tool, possibilities of which we have to explore before exploring our 
camera and technical accessories. At the same time let us always demand 
that our interpretation is impeccable in technical respect. Technical laws 
are not accidental, they are the controlling power, the guides which lead 
our, not always reliable, instinct for harmony to perfection of form. 


Only the real master can be allowed to overstep the mark set up by 
traditional form, and only he, knowing his own reason and intent, can bring 
this conscious violation of traditional rule to a higher purpose. 


Nearly every day | hear the remark that for the public anything is good 
enough. Quite as often | am told that nobody does understand finesse of 
feeling and interpretation, and anyway, as long as a photograph shows clearly 
what is wanted to be shown everyone concerned is happy. 


But may | ask those who take this view ifthey believe that we photographers 
could have produced pictures as reproduced in this and similar books, had 
we ourselves made their contentions our own ? And how could we ever 
hope still to improve and now, after so many years of hard work, have the 
courage to say again and again to ourselves : '' We have to start all over 
again with our serious efforts for a better and more dignified era of 
photography ? ” 


The field of commercial photography is immense. There are still latent 
resources of great productive power and lively stimulance for creative and 
active intelligence. But we must not ruin those driving forces by diluting 
them with indifference and lazy satisfaction. 


Advertising photography is predestined to help commerce to sell and to 
help industry to produce. Therefore we must not disappoint those to whom 
our photographs shall speak. Otherwise advertising, and with it a great and 
important part of our profession, will one day collapse. 


We can perhaps afford to underrate the taste of the buying public, but 
we shall never be able to overrate their fine instinct for truthfulness, in any 
case not for a considerable time. 


May | ask you all, who now take this book into your hands, to look at it in 
the spirit in which it has been produced : as a survey of work done by 
different people, for specific commercial purposes, in the course of several 
years. Do not look at the pictures only as individual efforts. But see in 
them a collective expression of a generation of photographers, who were 
trying to find a medium and a means of expression for their own or their 
visualisers’ intentions. 


Read behind our pictures the wish to create, the wish to improve, and 
our efforts to rejuvenate our own minds for the sake of a new and productive 


spiritualisation of our craftsmanship. WALTER NURNBERG 
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JOHN SHORT, PHOTOWORK LTD. BLACK GLOVES 
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50. JOHN HAVINDEN 
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ol. THOMAS FLAKE 


Agent, Dorien Leigh Ltd. 
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52, GEORGE PARMITER 





532 GORDON БАРЕ 
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54. A. VAN DER HORST For MAISON NICOLAS 
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55. FRANCIS HAAR For KOESTLIN 
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PEACOCK’S FEATHER 


56. RENE SERVANT 
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STILÉ LIFE 


57. J. KUNSZT 
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60. GRETTONPHOTO LTD. 
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61. EXINGER and SENKINC For MEINL TEA 


62. 
WALTER NURNBERG 





Agents, the London Press Exchange Ltd. 
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63. HARRY TABOR EGGS IN BOX 
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64. ALMA R. LAVENSON BANANAS 
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65. WALTER NURNBERG ROLLS 
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66. WALTER NURNBERG DOUGH 
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67. WALTER NURNBERG For THOMAS OWEN & CO. LTD. 
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68. JOHN YERBURY GUMMED PAPER 


Agents „Ваупата Fress Photographic Studio 
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69. WALTER NURNBERG 
For FORTNUM & MASON 
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| 71. EILER RASMUSSEN 
For OWEN & CO. 








72. PETER NORTH 
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73. JOHN Н. AHERN BUFFERS 
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74. WALTER NURNBERG 
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Acen:s, The Bayrard Press Photographic Studio 


75. JOHN: YERBURY Private Switchboard 
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26. ERED 6. KORTE 
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77. NORA DUMAS “AFTER MILKING” 
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78. FRED. С, КОВТА " Eggs and every one a beauty " 
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79. CORNWALL STUDIOS “VANITY FARE " 
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Agents, Stuart Advertising Ltd. 


80. WALTER NURNBERG For FORTNUM & MASON 
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81. LAJOS SZABO “AUTUMN. STLL-LIFE " 
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Courtesy of Pilchers Ltd. 


82. WALTER NURNBERG PAINT MIXING MACHINE 
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Agents, Erwin, Wasey & Co. 


83. WALTER NURNBERG 
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Agents Stuart Advertising Ltd. 


|84. WALTER NURNBERG For FORTNUM & MASON 
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85. RAOUL HAUSMANN 
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86. ANDRE KERTESZ PAINTER'S STUDIO 


Arxiu Municipal de Girona 


ή 


|, 
`| 
ІІ 


ашыу қ i N 
\\ Et 
M ean 

os 
1 





87. HAROLD HALIDAY COSTAIN SOMBRERO 
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88. WALTER NURNBERG For FORTNUM & MASON 


Agents, Stuart Advertisng Ltd. 
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89. GREENLEAF LEWIS PAPER 
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90. WALTER NURNBERG 





Agent, C. R. Casson Ltd. 
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91. M. MARKOV LOADING TIMBER 
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23, STUDIO SUN 





94. MENDEL SAIDMAN 
DESIGN FOR PLEASURE 





257 BOUCHER SCREW OF THE "NORMANDIE " 
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96. E. SCAIONI ADVERTISING PHOTOGRAPH 
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97. NANDOR BARANY ROTATION 


Arxiu Municipal de Girona 





99. NOEL GRIGGS 





100. KOLLAR 
For HERMES TYPEWRITERS 


Arxiu Municipal de Girona 
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|02. STUDIO BOGGERI 
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103. GEORGE PARMITER 
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£ 


104. GERMAINE KRULL STILL-LIFE 


Arxiu Municipal de Girona 


105. FORTNUM AND MASON 
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106. WALTER NURNBERG 
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107. WALTER NURNBERG For GOEDECKE & GALLINEK 
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108. GILBERT COUSLAND PHOTO-MONTAGE MURAL 
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For JOHNSON & SONS LTD. 
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ПО. МОЦО ἃ EGAN: LTD. 
PHOTO-MURAL . 





ІІІ. FREDERIC HENRION 
ILLUSTRATION 
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Courtesy of “ Weekly 


113. “MARS” GROUP SECTION ОҒ PHOTO-MURAL 


Illus! d" 
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114. 
JOHN EVERARD, LTD. 





На, 
ZOLTAN GLASS 
For MERCEDES CARS 
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116. ZOLTAN GLASS 
For GENERAL MOTORS 








117. GEORGE CLEVELAND “TRAINING ” 


ја o 
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118. SCAIONI'S STUDIO For VULCAN STOVES LTD. 
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Agent, Kooperative Forbundet 


120. ATELIER BERGNE SPAGHETTI 


δι, Fs de SAINDES TOOTHBRUSHES 
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122. TODD STUDIOS For COMMUNITY PLATE 
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[2454 PETER PITT For IMPERIAL AIRWAYS 
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125. HORST 
AGNIN & CV. 


1 CALIFORNIA = SEATTLE 


Pafos and кане 


ο. 
Creed by Noir Mase stone 


ILMAGNIN & CU. 





126: For | MAGNIN & CO. 
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127. ATELIER JEAN LACHAUX 





128. JOHN EVERARD, LTD. 





Courtesy of The Sketch 
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Agents Alfred Pemberton, L. 


129. WALTER NURNBERG For GILBEY’S WHISKY 
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130. WALTER NURNBERG For JOHN PLAYER & SONS 


72 


Agents, John Haddon & Co. Ltd. 
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ІЗІ. JOHN YERBURY For 
the BUILDING CENTRE'S 
MAGAZINE 








Agents, Baynard Press Photographic Studio 


132. JOHN YERBURY 
MARBLE SECTION at 
the BUILDING CENTRE 
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135. JOHN YERBURY 
“PRINTER'S INGOTS” 


nts, Baynard Press Photographic Studio 






133. JOHN YERBURY 
KNITTING MACHINE 


|34. GEORGE PARMITER 
For RECKITT & SONS 
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For LELONG PERFUME 
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137. GEORGE PARMITER 











138. ERWIN BLUMENFELD | 
COVERS FOR “VOGUE” 

AND “LE JARDIN DES 

MODES.” 
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139. LUIGI REVERSO Far 
My VENICE PERFUME 





140. SECCO d'ARAGONA 
HOT-WATER BOTTLE 
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141, KOLLAR 
For "POUDRE LANVIN ” 








142. VVALTER BIRD 
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143, JULIAN С. SMYTH SUSPENSION CABLES 
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144. JOHN HAVINDEN PROJECT FOR PHOTO-MURAL 





Arxiu Municipal de Girona 





145. SOUGEZ “LE RECTANGLE” 
| 








4 ~ G жы 
CREME A RASER. 
146. ZUBER For GIBB'S SHAVING CREAM 
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147. WALTER NURNBERG For AVA SHAMPOO 


Courtesy of Samson Clarke & Co, Ltd. 
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